
™„h «tÚtr{f rþûtý Ër{r‚ y{ŒtðtŒ 
 

…rh…ºt ™k.47 ‚t.27-09-2024 
Võ‚ BÞwr™. þt¤tytu {txu s :- 
 

rð»tÞ :- ™uþ™÷ xtuƒuftu fkxÙtu÷  «tu„út{ (NTCP) yk‚„o‚ Tobacco Free Youth Campaign 2.0 
(TFYC) ËkŒ¼uo ft{„ehe fhðt ƒtƒ‚. 

ËkŒ¼o :- nuÕÚt yu…ezu{ef f[uhe,y.BÞw.ftu.™t E.™k. 1549 ‚t.20-09-2024 
 

ytÚte ‚{t{ BÞwr™. þt¤t™t {wÏÞ rþûtf©eytu™u W…htuõ‚ rð»tÞ y™u ËkŒ¼o yLðÞu sýtððt™wk fu, 
¼th‚ Ëhfth™t ythtuøÞ y™u …rhðth fÕÞtý {kºtt÷Þ îtht Tobacco Free Youth Campaign 2.0™tu 
‚the¾ 24 ËÃxuBƒh-2024 Úte þw¼thk¼ fhðt{tk ytðu÷ Au. yt ftÞo¢{ ‚the¾ 24 ËÃxuBƒh-2024 Úte 
‚the¾ 23 ™ðuBƒh-2024 ËwÄe fw÷ 60 rŒðË [t÷™th Au.  

Tobacco Free Youth Campaign 2.0™t yËhfthf y{÷efhý {txu rþûtý rð¼t„ îtht 
ËtÞf÷tuÚttu™, {uhuÚttu™ hu÷e, r[ºt M…Äto, r™ƒkÄ M…Äto, ËtuþeÞ÷ {ezeÞt{tk «[th-«Ëth ‚Útt ‘‚{tfw {wf‚ 
þt¤t ƒ™tððe’ suðe swŒe swŒe «ð]r¥tytu fhðt ‚u{s yt ËtÚtu Ët{u÷ ËkŒŠ¼‚ …ºt{tk Œþtoðu÷ Ëq[™t, 
{t„oŒþo™, ‚{tfw {wf‚ þiûtrýf ËkMÚtt™wk ƒtuzo ‚u{s «tÚto™t ftÞo¢{{tk ‚{tfw rðhtuÄe «r‚¿tt ÷uðztððt 
ytÚte sýtððt{tk ytðu Au. 
 
rƒztý :- ËkŒŠ¼‚ …ºt 
 
‚t.27-09-2024                     ztì.yu÷.ze.ŒuËtR 
                         þtË™trÄfthe 
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APURVA CHANDRA, IAs 
Secretary 

2. 

Government of india 
Department of Health and Fanily Weifare 

Ministry of Health and Family WNelfare 

As you are awre, tobacco remains one of the lecading causes of preventable 
diseases and deaths in India, resulting in l.35 million deaths annually. A larmingly, the 
age of initiation of tobacco in the country is very concerning with the earliest 
instances of initiation in some States as low as seven years. 

D.O. No. Z.21020/02/2023-TC-Part(4) 
9th September, 2024 

To address this issue, the Ministry of Health and Family Welfare, Government 
of india. successfully launched a 60-day Tobacco Free Youth Campaign on 3 lst May 
2023. The campaign aimed to raise awareness about the harmful effects of tobacco 
use, particularly among the youth. It was implemented across the country, with active 
participation and contributions from the States and UTS, which were instrumental in 
the campaign's success. The campaign focused on four key strategies: escalating 
public awareness of tobacco's harmful effects, enhancing compliance with Tobacco 
Free Educational Institutions (ToFE), enforcing the Cigarettes and Other Tobacco 
Products Act (COTPA), 2003, and promoting Tobacco Free Villages. 

5. 

3 Building on the success of last year's campaign, it is now proposed to launch 

Tobacco Free Youth Campaign 2.0, with an expanded scope to amplify the social 
media engagement. The campaign will be launched by the Hon'ble Union Minister of 

Health and Family Welfare on 24 September 2024 from 11:00 am to 12:30 pm. 
4. A preparatory meeting with Nodal Officers of the National Tobacco Control 
Programme (NTCP) rom all States and UTs was convened on 2nd September 2024 

to finalize strategies, ensure seamless implementation, and establish protocols for 
data reporting, monitoring, and evaluation. The State Nodal Officers have already 
been briefed on the campaign's strategies and targets. These targets include 
conducting a minimum of 30 IEC campaigns per district, declaring at least 160 
educational institutions per district as ToFEl compliant, declaring a minimum of 20 
villages per district as tobacco-free, and conducting at least ió enforcement drives per 
district. This year's campaign will also emphasize social media engagement to 

The campaign encourages inter-ministerial and 

coordination and support fron partner organizations. States and Districts are required 
to implement the strategies, meet the assigned targets and report data daily on the 

Roorn No 156, A-Wing. Nimman Bhawan, New De-110 011 
Tele (C011-23061863, 23063221, E-mat secyhtwnit in 

inter-departmental 

involve youth and protect children from tobacco industry interference, in line with the 
theme of World No Tobacco Day 2024. Enclosed are detailed strategies and suggested 
activities for the pre-campaign, launch, and ca1paign phases. 



NTCP MIS portal under the tab, "IFYC 2.0," designed for campaign reporting. Key 
pertormance indicators are highlighted on the portal, and the best-performing States 
and UTs will be acknowledged and felicitated during the National Review Meeting 
based on their participation. 

6 

:2: 

I shall be grateful if you could direct the concerned oficers for their active 

participation and implementation of the outlined strategies in achieving the assigned 

targets tor the success of' the Tobacco Free Youth Campaign 2.0. 

Encl: As mentioned above. 

Chief Secretaries of All States/ UTs 

Yours sincrely. 

(Apurva Chandra) 



ROLE 

OF 

EACH 

MINISTRY 

Electronics & 
Information Tech 

Information and Broadcasting 

Education 

Health 

" 

Identifying 

social 

media influencers for awareness generation and amplifying 

the 

MoHFW's 

Social 

media 

campaign 

" 

Directives 
to 

States 
for 

outreach 

activities 
and 

increasing 
the 

visibility 
of 
the 

campaign 

" 
To 

explore 

celebrity 

endorsement 
for 

tobacco 

free youth campaign 

" 

Letters 
to 
all 

schools 
and 

universities -
for 

ToFEI 

compliance 

PECA 
Act 

and 

monitoring 
implementation of the 

" Ensure better 

of 

online 

sale 
of 

" 

Amplify 

MoHFW's 

social 

media 

campaign 
in 

their 

respective 

social 

media 

handle 

" 

Dissemination 
of 
the 

video 

developed 
by 

MoHFW 
to 
all 

schools 

" 

Directives 

shall 
be 

sent 
to 
all 

PIB 

officers 
in 

the 

States 
for 

picking 
up 

stories 

from 

ground 

level/ 

States 

and 

highlight 

them 
in 
the 

news/ 

social media platforms 

" 

Amplify 

MoHFW's 

social 

media 

campaign in their 

" 

Amplify 

MoHFW's 

social 

media 

campaign 
in 

their respective social media 

handle 

" 

Letter 

from 

Hon'ble 

HFM 

to 

Health 

Ministers 
of 

State 

"Letter to Chief 

Secretaries/Principal 

Secretaries 
of 
all 

States 
" Inter-ministerial briefing/ 

coordination 

" 

Public 

service 

advertisements 
for 

the 

campaign 

duration 

(September 
-

October) 

can 
be 

run 
in 

movie 

theatres 

State 

Health 

Secretaries 

and 

" 

Virtual 

meeting 

with 
all 

SNOs 

" 

Launch 

and 

conduct 
of 
the 

campaign 

Videos/ 
talk 

shows 

can 
be 

hosted 
in 

private 

channels -

TVs 
as 
an 

obligation 

under 

public 

service broadcasting 

"Press 

release 
and 

social 

media engagement 

" 

The 

educational 

videos 

which 

" 

Monitoring 
and 

evaluation 

of the campaign 

both 

National 

dailies 

and 

state 

dailies 

can 
be 

effects 
of 

tobacco 

and 

tobacco 

" 
In 

every 

State 

capital, 

State 

nodal 

officers 

can 

talabs 
in 

tribal 

areas, 

which 

includes 

media 

reach 
out 
to 

local 

PIB 
for 

organizing 
var 

coverage 

and 

can 

involve 

doctors 

tobacco 

products 

respective social media 

handle 

are released on 

the 

launch 

day 

can 

made 

available 

under 

Media unit platforms 

cessation in 

" 

Articles 
-

Editorials/ 

OpEds 
on 

harmful 

published 



Strategy 
2: 

ToFEI 

Compliance 

Activities 

State 

and 

District 

Level 

District 

5-minute educational 

No 

Tobacco 

Pledge" 
in 
all 

Educational 

Institutions 

Designate 
a 

Teacher/Staff/Student 
as 

Tobacco 

Monitor" 

Organize 

school 

activities: 

essay, 

painting, 

poster, 

quiz 

and 

debate 

competition 
on 

tobacco, 

discussion 
in 

school 

assemblies 

School 

rallies, 

flash 

mobs 

cYelloy 

Self-declaration 

form 
of 

ToFEI 

Guidelines 

and 

school 

report 
to 

DEO 

Education 

Officer 

should 

have 

meeting 

with 
all 

Schools 

and 

District 

Nodal 

Officer 

video 

developed 
by 

WHO 

shall be 

played in 

all 

Educational 

institutions 

Line" 
-

Demarcation 
of 
EI 
to 

mnarking 
it 

tobacco 

free 

Organize 

enforcement 

drives 

within 100 

yards of 

schools/universities 
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